
Code of Concuct 

CEO/ 1st Februar 2024 / revision 2 

Our vision 

Purso Group is a very profitable, growing and solvent leading manufacturer of aluminum profiles and 

their further processing in Finland, Holland and Germany. We are the long-term partner that 

customers want. We support the customer's success with our own opera�ons and exper�se. 

Our opera�ons are responsible, innova�ve and customer-oriented. 

We operate throughout the EU, with a focus on the Bal�c Sea area, the Benelux and Germany. The 

interna�onal ac�vity of building and ligh�ng systems is strongly increased. The main opera�on 

en��es Purso and Nedal sell each other's products in their own market areas. 

Opera�ons and intelligent processes are developed taking into account the best prac�ces of Purso 

and Nedal and Lean-type process control. 

Purso Group is a safe and sought-a�er workplace with competent and mul�-skilled personnel. We 

operate as a family business and respect recycling and environmental values. 

Our values: 

1. Respect 

2. Profitable entrepreneurship 

3. Open and safe atmosphere 

4. Customer orienta�on 

5. Innova�veness 

 

Ethics, sustainable and responsible business prac�ces apply to all our ac�vi�es. This code of conduct 

provides clear guidance on how we operate. It ensures our strong commitment to ethical, 

sustainable and responsible business prac�ces and compliance with local laws and regula�ons. The 

guidelines describe the principles that each of us must follow. 

In the instruc�ons, Purso refers to Purso Group and all its subsidiaries. 

1. Customers  

We constantly strive to exceed the expecta�ons and requirements of customers and other 

stakeholders, increase customer sa�sfac�on and help customers succeed in their business. Our daily 

work creates added value for customers.   

1.1. Quality and performance 

Quality means conformity to requirements. We pay a�en�on to every detail and strive to deliver 

what the customer expects from us – “right every �me and always on �me”. Our opera�ons are 

based on iden�fying the business needs of customers and we are commi�ed to offering the best 

possible quality. We are commi�ed to providing customers with products and services that meet or 

exceed their expecta�ons. Reliability and reliability of delivery are the most important factors in 

terms of customer sa�sfac�on. 

1.2. Trust and honesty 

We conduct business in accordance with the law and follow interna�onally agreed standards of 

business ethics. We comply with all applicable laws and regula�ons within European standards. 
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1.3. Fair compe��on and respect for compe��on laws 

We believe that compe��on is in the interest of the company, stakeholders, customers, personnel 

and society as a whole, as it promotes efficiency and innova�on. We respect compe��on laws in all 

market areas in which we operate. We train personnel so they are aware of compe��on laws and 

knows how to recognize situa�ons in which compe��on laws should be taken into account. We make 

sure that, if necessary, the personnel receives expert advice in clarifying ques�ons related to 

compe��on legisla�on. Compe��on legisla�on prohibits agreements restric�ng compe��on, abuse 

of a dominant market posi�on, and an�-compe��ve mergers and acquisi�ons. We do not discuss 

with compe�tors in a way that may violate or appear to violate compe��on laws, such as fixing 

prices, agreeing sales terms, bidding cartels, sharing markets, territories or customers, bundling 

products, using fraudulent trading methods or abusing a dominant market posi�on. 

1.4. Responsible trading / inappropriate business prac�ces 

We deliver products and services all over the world and are commi�ed to complying with all valid 

import and export laws and regula�ons. We ac�vely try to ensure that trading regula�ons are well 

known in our company and that they are taken into account in daily opera�ons. We believe that 

smooth compliance with trading regula�ons will bring new business opportuni�es. We strive to 

create a corporate culture that encourages informa�on sharing and collabora�on so that best 

prac�ces spread as widely as possible. We want to become a leader in responsible trading and 

support the global development of appropriate trading prac�ces. 

1.5. Bribery and corrup�on 

We are commi�ed to conduc�ng business with integrity and do not accept any form of bribery or 

corrup�on, do not pay or offer to pay bribes directly or through third par�es. We do not offer or 

accept gi�s that could inappropriately influence our business decisions or those of our partners. So-

called ordinary gi�s can be given and received, but the value of such a gi� cannot exceed 100 euros. 

With the manager's permission, it is possible to offer or par�cipate in so-called events, that follow 

normal hospitality. An inappropriate gi� means offering, giving, receiving or reques�ng a valuable 

gi� with the purpose of influencing the ac�vi�es of a person, authority or private company. 

Corrup�on means the abuse of power for one's own benefit. We are commi�ed to complying with all 

legisla�on and repor�ng obliga�ons aimed at preven�ng money laundering. We make business 

decisions only for the benefit of the company and its stakeholders. 

1.6. Data protec�on (person / business) 

We make sure that all our informa�on is reliable and available to the people who need it. We are 

commi�ed to protec�ng the personal data of personnel, customers and stakeholders. We process 

personal data responsibly and in accordance with the laws and regula�ons of our countries of 

opera�on. We handle informa�on about our company and our stakeholders carefully and protect 

business-important informa�on with appropriate procedures.  

2. Employees  

Employees mean the en�re Purso personnel, regardless of func�on or role. It applies to all our 

subsidiaries worldwide and possible joint ventures in which Purso has control. We are all jointly 

responsible for complying with opera�ng instruc�ons, prac�ces and laws and regula�ons regarding 

our daily work. We support and protect human rights in the workplace and in our transac�ons, and 

we ensure that working condi�ons comply with laws and interna�onally recognized standards and 
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agreements. We ensure that we do not par�cipate in human rights viola�ons in our opera�ng 

environment. 

2.1. Working condi�ons and condi�ons 

Fair working terms and condi�ons mean a suitable and humane working environment where 

everyone can do their best regardless of the workplace. We ensure that working condi�ons, 

including working hours and holiday periods, comply with binding basic legisla�on or applicable 

sector-specific regula�ons. 

The salaries we pay and the benefits we offer are compe��ve and correspond to the industry's 

general prac�ces in the countries of opera�on. We pay all employees at least the minimum wages 

according to the law or applicable sector-specific regula�ons (e.g. collec�ve agreements or similar). 

We do not allow working hours contrary to na�onal laws or industry standards. 

We have zero tolerance for any use of child or forced labor. We ensure that we do not perform or 

u�lize forced labor or involuntary labor in any form. In addi�on, we ensure that we do not use child 

labor in any form, especially that we do not use workers under the age of 15. We ac�vely monitor 

that our suppliers and subcontractors around the world follow these same ethical principles. 

2.2. Occupa�onal health and safety 

In our business, we are commi�ed to the zero-accident vision and strive to prevent all accidents that 

happen to personnel, subcontractors, suppliers and customers. We take occupa�onal health and 

safety into account at all levels of daily business and we believe that internalizing and con�nuously 

developing such a safety culture brings a compe��ve advantage. 

As a company, we are aware of our responsibility towards our personnel and promote safe and 

healthy working methods. We ensure that the workplace is safe and does not cause health hazards 

to anyone. We must establish the appropriate organiza�onal structures and prac�ces required to 

effec�vely manage health and safety risks and train employees to comply with these prac�ces. 

2.3. Respect and privacy, an�-harassment, an�-violence. 

We recognize employees' freedom of assembly and associa�on and the right to collec�ve bargaining, 

and we respect them. Everyone is always treated with respect.  

2.4. Diversity, equality, par�cipa�on and self-development 

We believe that diverse and inclusive teams are sources of innova�on and means that support 

mee�ng customer expecta�ons and requirements. It supports a�rac�ng talent, developing them and 

keeping them in the company. Teamwork and the u�liza�on of individual skills and knowledge are 

cri�cal success factors. 

We are commi�ed to providing equal opportuni�es regardless of race, ethnic or na�onal origin, 

religion or beliefs, gender, sexual orienta�on, gender iden�ty or way of expressing gender iden�ty, 

age, disability, marital status, error situa�on or other characteris�cs protected by applicable laws and 

regula�ons. We do not tolerate any form of threatening or disrespec�ul behavior, bullying, 

harassment, sexual harassment or illegal discrimina�on. We ensure that we do not discriminate in 

the selec�on and hiring of employees based on race, skin color, ethnic origin, religion, na�onality, 

gender, sexual orienta�on, age, physical characteris�cs, health, poli�cal or social views, trade union 

membership or marital status. 

     



Code of Concuct 

CEO/ 1st Februar 2024 / revision 2 

2.5. Correctness of informa�on and internal communica�on 

We believe that the �meliness and accuracy of company informa�on is very important. We record 

the data in a controlled and accurate manner in accordance with all applicable legal requirements 

and industry standards, as well as the given opera�ng instruc�ons. This applies to all business 

informa�on. We prepare accoun�ng on �me and based on the facts that describe our business. We 

use systems that con�nuously monitor the accuracy of company informa�on. This applies to both 

financial and other informa�on, such as mee�ng minutes, memos, contracts, financial statements, 

payroll, expenses, personnel informa�on, safety and environmental informa�on, product informa�on 

and accoun�ng source documents. 

 

3. Business partners 

3.1. Suppliers, coopera�on companies and alliances 

We cooperate with suppliers and operators with whom we can enter into mutually beneficial 

rela�onships. We are commi�ed to respec�ng human rights and general working life principles, 

protec�ng the environment and resis�ng corrup�on in all our opera�ons. This also applies to our 

suppliers, who we require to commit to complying with this ethical guideline, which forms the basis 

of our business rela�onship. We also require our suppliers to transfer the corresponding supplier 

compliance standards to their own suppliers so that the en�re supply chain complies with the 

compliance values defined here. It is the supplier's responsibility to ensure that this ethical guideline 

is followed by the supplier's employees, company representa�ves, subcontractors and all business 

partners that the supplier uses when delivering products and/or services. 

If you become aware of a viola�on of this Code of Ethics, you must report the viola�on to us. We 

may require the supplier to take appropriate correc�ve ac�on, including the termina�on of the 

employee or termina�on of coopera�on. The supplier must not unreasonably withhold any relevant 

informa�on that we need to fulfill the ethical guidelines. 

Reasonable confiden�ality restric�ons can be agreed upon in connec�on with such inspec�ons (e.g. 

non-disclosure agreement). Suppliers are all companies, en��es and persons who supply us with 

products or services. Products can be tangible (e.g. materials, parts or machines) or intangible (e.g. 

so�ware, drawings, intellectual property or know-how). Services can be, for example, assembly, 

cleaning, security, consul�ng, sales or installa�on services. We are responsible for all the suppliers 

and operators we work with, so we expect them to act as honestly and ethically as we do ourselves. 

3.3. An�-money laundering measures 

Money laundering means criminal ac�vity (e.g. terrorism, drugs help or bribery) combining the 

received money with the cash flow of the business so that its origin cannot be iden�fied. The 

purpose of money laundering is to make money obtained through crime look legi�mate. Purso works 

in coopera�on with reputable customers, consultants and business partners. These partners run a 

legi�mate business whose funds come from legi�mate sources. We do not facilitate money 

laundering. To avoid problems related to money laundering, employees must be vigilant and report 

suspicious behavior by clients, consultants or business partners. Employees must also comply with all 

repor�ng and accoun�ng requirements when managing and recording cash payments and other 

payments related to transac�ons and contracts 
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4. Protec�on of common property  

4.1. Use of the company's assets 

We only use the company's assets for business purposes, unless we have received authoriza�on from 

the management to do otherwise. 

We will never use company assets for personal gain or illegal purposes. Assets can be tangible or 

intangible. Tangible assets mean, for example, real estate, raw materials, products, machines, tools 

and personal equipment. Intangible assets include brands, patents, trademarks, know-how, trade 

secrets, copyrights, goodwill and all informa�on. Fraud refers to inten�onal ac�vity with the purpose 

of stealing assets or money from the company by chea�ng or other dishonest means. The� means 

taking assets belonging to the company for one's own use without permission. The company's assets 

are essen�al for conduc�ng business and therefore we carefully protect it from damage, loss and 

crime. 

4.2. Informa�on systems, e-mail and internet 

When using the company's informa�on systems or electronic communica�on systems during 

working hours, we acknowledge that we are ac�ng in a work role and promo�ng the realiza�on of 

work goals. We pay special a�en�on to communica�on in electronic communica�on channels, such 

as social media, e-mail and the Internet. We do not cause damage to the employer or our 

stakeholders in electronic communica�on channels. We act fact based, taking into account privacy 

protec�on and not offending anyone. Our communica�on is friendly, honest, professional and 

respec�ul towards other par�es. We respect the obliga�on of confiden�ality and make sure that we 

have access to the material we share online. Our informa�on system is protected against known 

informa�on security risks. Principal users of informa�on systems, who due to the nature of their 

du�es also have access to systems containing confiden�al informa�on, are bound by a obliga�on of 

confiden�ality. Possible monitoring of informa�on systems must not violate users' privacy. 

The employee's ethics include that the use of electronic media for handling personal ma�ers is 

mainly done in free �me. 

4.3. Confiden�al informa�on 

Purso's confiden�al and legally protected informa�on are part of the group's valuable intangible 

assets. An employee of the company may not use such informa�on for personal gain, or for the 

benefit of anyone other than Purso, and all such informa�on must be kept confiden�al even within 

Purso,. All informa�on obtained as a result of the management of work tasks, which concerns the 

financial situa�on of the customer or supplier, trade secrets, business plan, personnel, and other 

internal or non-public informa�on must be kept confiden�al and secret both from outside par�es 

and within Purso. 

4.4. Financial accoun�ng 

The company's accoun�ng produces reliable reports for the use of the company's management, 

owners, authori�es and other par�es. Accoun�ng and financial statements are truthful and accurate, 

and must comply with applicable laws, regula�ons and good accoun�ng prac�ce. It is the 

responsibility of Purso's employees to ensure that false or inten�onally misleading informa�on does 

not appear in the accoun�ng. All transac�ons must be truthfully and accurately documented, and 

entries must be made to the correct accounts and appropriate accoun�ng periods. External 

accoun�ng of the Purso result is part of the standard annual process 
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5. Other stakeholders 

5.1. Environment and sustainable development 

Environmental responsibility means conduc�ng business and delivering products and services in a 

way that minimizes environmental impacts and contributes to a sustainable future. We create a 

culture where general business goals reduce environmental impacts and help achieve a zero level of 

environmental harm. We iden�fy the environmental factors related to our opera�ons and define 

procedures aimed at reducing environmental impacts on a risk-based basis, from the perspec�ve of 

sustainable development and the product's life cycle. If it appears that our opera�ons may harm the 

environment, we take posi�ve, preven�ve ac�ons. 

We also require our suppliers to manage their opera�ons responsibly so that they meet the 

environmental requirements specified in applicable laws, regula�ons and permits. We expect 

suppliers to meet or exceed the requirements of applicable environmental laws and regula�ons. The 

supplier is responsible for managing, measuring and minimizing the environmental impact of its 

facili�es. Suppliers must obtain and maintain the necessary permits and licenses and comply with 

the corresponding repor�ng requirements. Suppliers must strive to avoid or reduce waste or 

emissions resul�ng from their business opera�ons and dispose of waste in a legal and responsible 

manner. Suppliers must implement an environmental management system) at their sites to ensure 

that the necessary ac�ons are taken to protect the environment and that all relevant processes are 

followed. 

We ac�vely strive to improve our environmental performance and influence the environmental 

performance of our suppliers and customers to the best of our ability.  

5.2. Local communi�es and community members 

We believe that our success in the long term is �ed to the development of healthy and prosperous 

communi�es and their members. We make our own contribu�on to the development of local 

communi�es. Factors that help in recrui�ng, engaging and developing personnel and strengthening 

our company's reputa�on as a responsible operator are important to us. We ensure that the funds 

and �me used for charity are appropriate, reasonable and authorized. 

5.3. Authori�es 

We are commi�ed to paying the right amount of taxes in accordance with our social and legal 

obliga�ons, as required by the laws of all the countries in which we operate. We are also commi�ed 

to managing the processes that support taxa�on as efficiently as possible so that the end result is 

appropriate and correct for the company and stakeholders. We believe in openness and transparency 

in taxa�on ma�ers. Efficient and accurate management of tax ma�ers means that we support tax 

processes in a demonstrable and honest manner so that the end result and expenses are correct for 

the company and individuals. 

5.4. Publicity, public informa�on 

We par�cipate in public discussions that are important for the company's success and related to our 

business. We know the laws in force and naturally follow them and act honestly with governments 

and authori�es. Our company is not poli�cally commi�ed. Our personnel are free to par�cipate in 

public affairs and poli�cs in their spare �me as individuals. We do not directly or indirectly financially 
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support any candidate for public office, poli�cal par�es or other poli�cal organiza�ons other than 

through fair organiza�ons. We par�cipate in the public debate honestly. 

The purpose of communica�on is to increase commitment to our company, build a strong brand and 

manage our reputa�on in a way that supports the achievement of our business goals. 

Communica�on can be oral or wri�en, internal or external, and the channels can be intranet, 

internet, publica�ons and other media such as newspapers, television or radio. Communica�on also 

includes social media, such as blogs, internet forums, community service websites and content 

services. We have designated spokespersons who take care of professional, uniform, legal and 

honest informa�on to the media. Poten�ally, crisis communica�on (e.g. fire, accident, etc.) is the 

responsibility of the CEO or, if he is unable to do so, the Deputy CEO or the Chairman of the Board. 

We must all act and communicate in accordance with our company's core values in such a way that 

trust in our brand is not shaken. We share up-to-date informa�on with customers and stakeholders 

(both external and internal) and help them understand the development of our business. We share 

informa�on, best prac�ces and feedback openly throughout the organiza�on and promote 

transparency, but always keep confiden�al informa�on confiden�al. We always make sure that the 

informa�on is accurate and not misleading. 

We expect everyone to follow the ethical rules and principles men�oned above. In cases of doubt, 

you should ask your superiors for advice. 

 

Jussi Aro 

CEO Purso Group 


